


The Why 
 Evolution of the Times  

 Competition in the Marketplace 

 Communicating with millennial parents 

 



The How - 
Get Prepared 

Your online presence is no longer just a website.  
It’s one that creates conversations. 

Integrate Strategies 

Website Broadband Communication Social Media

 1/3 Website- Go mobile 
responsive. 

 1/3 Broadband- Build your email 
list and newsletters. 

 1/3 Social Media- Now you’re 
ready! 



Define Your Brand 
Uniqueness  
Distinguish yourself from other nonprofits doing similar work. 

Authenticity  

Speak authentically about the challenges you face and the talent you have. 

Consistency 
Be consistent with your words, stories, actions, look, and feel. 
 



Stay True to You... 



Set Clear 
Objectives 

 What do you want to 
accomplish? 

 What is important to your 
specific organization? 

 How does your social 
media objective support 
your organization’s goal 
and communications 
plan? 

 Raise enrollment rates in 
workshops. 

 More child care referrals. 

 Sell tickets to events. 

 Promote political advocacy. 

 Fundraise and recruit 
volunteers.  



The Who 
Target your audience! 

Who must you reach 
with your social 
media efforts to 
meet your 
objective?  

Why this target 
group? 

 

What do they know or believe 
about your organization or 
issue?  

What will they find 
interesting/relevant? 

What key points do you want to 
make with your audience? 

What social media channels is 
your target audience using? 

 



Know 
Your 

Capacity 
Start Small 



Which Social 
Media Platforms? 

 

Facebook 

 

 

Twitter 

 

 

LinkedIn 

• All organizations can benefit 
from FB. It’s the #1 social media 
platform. 

• Used to talk in real time. Good 
for influencing audiences: 
media, bloggers, journalists, 
policy makers. 

• Great for professionals to 
network. Board members should 
participate 



 

• Pinterest 

 
• Instagram 
 
 

 

• YouTube 

 
 

• Periscope 

• Easy way to promote content 
from your programs and give 
advice and ideas. 

 

• Must have visual content. Lots 
and lots of pictures and graphics. 

 

 

• Video branding. Yes we love this. 

 
• Live stream classes and events! 



Social Media 
Conversations: 

 50% Listen 

 20% Participate 

 25% Share 

 5% Generate Buzz 

How Much 

Listen Participate Share Generate Buzz



Build Your 
Network 

 Take a list of all your social media advocates- 
R&Rs, Program Partners, Board Members, Staff, 
Instructors, Child Care Providers, CBO’s, Funders, 
etc. 

 Email all of them and ask them to join your 
social media network. 

 Private message individuals and groups and ask 
them to share your posts. 

 SHARE, SHARE, SHARE!! 



Social Media 
Tools 

Posting, Scheduling, Assignments, & Measuring Analytics 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Hootsuite 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

sprout social 
 

 

 

 



Social Media 
Tools 

Posting, Scheduling, Assignments, & Measuring Analytics 
 

 

 

 

 

 

 

 

 

 

 

Facebook Insights 
 

 

 

 

 

 

 

 

 

 

 
RankSpeed 



Free Tools 
 

 

 

 

 

 

 

 

Headline Analyzer 

 

 

 

 

 

 

 

 

Social Media Calendar 
 

 

 

 

 

 

 



Experiment 
Analyze 

Switch Up 



HARNESS THE POWER OF 
SOCIAL MEDIA 

Using Social Media to Promote Your Cause 
 

October 22, 2015 10am-11:30am 



BUILDING MOMENTUM  

Launch a New Program, Logo, Website, etc. 

Fundraise Directly or Through a Campaign 

Garner Interactions 

Foster Collaborations and Partnerships With Other 
Organizations 



LAUNCHING A NEW PROGRAM, LOGO, WEBSITE:  
THE COUNTDOWN 

Hold an event to launch a major 
announcement – cross promote 

Countdown on multiple channels 
with a consistent graphic Spark excitement 



LAUNCHING A NEW PROGRAM, LOGO, WEBSITE:  
THE REVEAL 

Keep interest up the day-of the 
announcement and days/weeks/months 

following.  
 

Remember, less than 10% of your followers 
typically see your posts! 



FUNDRAISING: EXCITE THEM, THANK 
THEM, AND THANK THEM AGAIN! 

First Annual #GivingTuesday 
Online Auction – Raised 

$5,500! 

East Bay Gives 2015 – Raised 
$6,200! 

THANK DONORS! 



USING SOCIAL MEDIA TO MAKE GIVING 
EASY 

Promote AmazonSmile quarterly 

Don’t forget about general, online giving 

NEW FB Donate Now Button! 



KEEP THEM ENGAGED: POSTS THAT 
VIEWERS LOVE 

Staff Announcements 

Awards and Recognitions 

Ask and you shall receive! 



SHARING ETIQUETTE: WHAT YOU NEED TO 
KNOW 

When sharing: 
 Tag agency that provided 

original content 
 

 Share post not phot0 (if 
more than one photo) 

 
 Better to share post and 
give credit than share article 

directly 
 

 Include your own comments 
when sharing 



COLLABORATION:  
A CASE STUDY 



COLLABORATION:  
OUTSIDE THE VIRTUAL WORLD 

 Bay Area Nonprofit Social 
Media and Communications 
Roundtable 

 Quarterly meeting of NPO 
communications professionals 
at local cafes 

 Casual, relaxed meeting of the 
minds 

 Agenda 
 Icebreaker 
 Topic-related questions & 

discussion 
 Open discussion 
 Announcements 

 Results 
 Networking 
 Share successes and 

challenges 
 Sense of community  
 Share agency updates 



TIPS TO MAKE YOUR LIFE IN SOCIAL MEDIA 
MANAGEMENT EASIER (SERIOUSLY!) 

 Dual monitors! 

 Sign up for: 
 canva.com 

 Heather Manfield’s Webinars & 
Newsletters 
(www.nptechforgood.com) 

 buffer.com 

 Install FB pages manager and Twitter 
app on your phone 

 Tag, tag, tag! 

 Get staff & board involved 

 Strategize! 



THANK YOU! 

? 

Contact  Us! 

 

Tara Bartholomew 
Development & Communications Director 
tara@bananasbunch.org 

 

Katie Honegger 
Manager, Community Engagement 
katieh@4c-alameda.org 
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