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Center for MultiCultural Health 

(CMCH)

CMCH is a minority community-based organization that was established in 1976

Mission- To promote the health and well-being of diverse communities –including individuals 
from communities of color, individuals with limited English proficiency, immigrants and 
refugees and the LGBTQ community

Our approach is firmly grounded in the principle that effective responses to health issues 
must be generated in partnership with the community and meet evolving community needs. 
CMCH reflects and understands the communities with which we work and we offer innovative 
programming that addresses their needs. We also work to implement Policy, System and 
Environmental Change while ensuring that programs are created with an equity lens; because 
equity is imperative and not an add on



Center for MultiCultural Health

Programs

Sound Heart Refugee Health Advocacy Project

Diabetes Management                                      United for Healthy Communities

Healthy Eating and Active Living                            Breast, Cervical and Colon Health

Tobacco Prevention and Control Youth Marijuana Prevention and Education



Focus is on……….

Where we live Where we learn

Where we work Where we play

equity



• Lack of sufficient funding and resources

• Lack of awareness on the effects of unhealthy behaviors

• Prevention is often seen as a low priority in African / African American 
communities

• Lack of culturally appropriate efforts in the community

Barriers to Mobilizing the African and   
African American Communities



How Heavy is Our Burden?                                                                                                     

community industry





Community Assessment of Neighborhood Stores



Menthol



Rainier Beach



Central District



Pierce County

“You can buy cigarettes here 
for a cheaper price and they 
don’t ask how old you are. I 
noticed that all the ads are at 
the height of the average 8yr 
old. This is shocking to me 
because all the ads are 
targeting young children. I think 
that there should be a law  that 
the cigarette companies should 
not be able to put their signs at 
a low height and put smoke 
shops by high schools”. 



Kirkland



Fight the Power of Tobacco
Cessation Toolkit



Speaking Truth and New Direction



We Ain’t Buyin It

https://www.youtube.com/watch?v=WMKyqaM2L_E&t=


It’s Clouding Your Future Campaign 



Behind the Vapor

E-cigarettes do not have any 
smoke so they are safe” 

6th grader

“E-cigarettes are like smoking 
fruit”

7th grader

“ I had my family bring my e-
cigarette to me while I was in 
the hospital having my 
daughter”.

Young mom





Impact and Success

• Toolkit was Implemented in 3 churches,  2 community based 
organization, 1 high school, 1 treatment facility and 3 work release 
facilities.

• ‘We Ain’t Buying It’ video was shared on YouTube, Instagram, local 
radio stations and in theaters across the greater Seattle area. 

• Don’t Be Fooled ran on billboards, light rails and buses for 2 months

• STAND OUT! youth did over 70 presentations in schools and cultural 
and community events and conferences across King County.

• STAND OUT! Is being replicated in other communities.



Partnerships



Lessons Learned

• “None of us are immune to social forces that promote injustice rather than 
social justice”

• Significant progress can be established with community collaboration if 
maintaining positive alliances is a clear value

• Perseverance, faith and an open mind can bring measurable success for 
promoting community health awareness in underserved communities
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